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1.
Executive Summary
1.
The Health and Safety Executive for Northern Ireland (HSENI), as the regional health and safety authority, is the lead body responsible for the promotion and enforcement of health and safety at work standards in Northern Ireland.  One of the primary objectives of HSENI is to promote key occupational health and safety messages and themes to targeted sectors and groups who may be involved in, or concerned about, health and safety at work in Northern Ireland.  In delivering its services to the people of Northern Ireland, HSENI promotes key occupational health and safety messages through a comprehensive programme of activities, in line with the priorities identified in its Corporate and Operating Plans, which includes the organisation of events and supporting functions such as the issue of news releases and updating of the website.  Collectively, these activities have an overarching aim of improving health and safety at work standards in Northern Ireland.

2.
HSENI has conducted an equality impact assessment of its promotion of key occupational health and safety messages and themes to targeted sectors and groups, to determine if there is any adverse impact on any of the nine groups covered by section 75 of the Northern Ireland Act 1998 in terms of equality of opportunity.  The assessment has concluded that there is potential for communication difficulties in promoting key health and safety issues for those whose first language is not English and communication and accessibility issues for people with disabilities when attending events.  HSENI has identified a number of improvements in the promotion of key messages.  A timetable for the implementation of these measures has been drawn up.

3.
HSENI has also considered how it may promote good relations between persons of different religious belief, political opinion and racial group through the delivery of this policy.   HSENI has sought opportunities for promoting good relations between persons of different religious belief as part of the delivery of key messages on child safety.  This has involved inviting children from protestant and catholic schools to take part in specific events.  HSENI will continue to examine possible options for promoting good relations between persons from each of these different groups.

2. Background

4.
HSENI is a body corporate established under Article 12 of the Health and Safety at Work (Northern Ireland) Order 1978 as amended by the Health and Safety at Work (Amendment) (Northern Ireland) Order 1998 (the Order).  Article 12(5) of the Order provides that the functions of HSENI, and of its officers and servants, shall be performed on behalf of the Crown.  For administrative purposes, HSENI is classified as an executive non-departmental public body.

5.
The responsibility to control risk is placed upon those who create it: mainly employers, but also the self-employed, suppliers, designers etc.  HSENI is there to inform, stimulate, guide, and where necessary, compel those with duties of care, and others concerned with health and safety at work, in actions leading to higher standards.

6.
HSENI’s business is to ensure that risks to people’s health and safety from work activity are properly controlled, in ways that are proportionate to risk, allow for technological progress and pay due regard to costs as well as benefits; and in all that it does, seek to promote better management of health and safety at work. 

7.
In effect, HSENI, subject to the Minister responsible for the Department of Enterprise, Trade and Investment (DETI), HSENI’s sponsor Department, has primary responsibility under the Order for the regulation of health and safety at work in Northern Ireland.  In principle what this involves is the proposing and setting of necessary standards and securing compliance with those standards. It also involves undertaking other forms of activity, including organising and taking part in events and exhibitions, issue of news releases and updating of the website, all of which are designed to stimulate, guide or support necessary action to control risk by those people and organisations that actually create the risk.

 8.
The functions of HSENI are defined in the Order and its subordinate instruments.  Under these provisions its functions include:

· generally promoting health and safety at work and issuing guidance on specific topics;

· arranging for the provision of information and advice to Departments amongst others;

· arranging for the operation of an information and advisory service;

· preparing and submitting to the appropriate Department, proposals for health and safety legislation in order to comply with EU Directives and maintain parity with Great Britain;

· arranging for the carrying out and publication of research and for encouraging research by others.

9.
HSENI’s powers of action include:

· approving and issuing codes of practice, with the consent of DETI, subject to consultation with appropriate Government Departments and other bodies.  These are known as “Approved Codes of Practice”;

· making Agency agreements with Government Departments or others for them to perform functions on HSENI’s behalf; and with any Minister, Government Department or other public authority for HSENI to perform functions on their behalf (subject to those functions being, in the opinion of DETI, appropriate to HSENI’s responsibilities);

· proposing and keeping under review, arrangements for the allocation of enforcement responsibility as between HSENI and other enforcing bodies with the aim of ensuring satisfactory and consistent standards;

· giving guidance to district councils on enforcement;

· investigating accidents or other matters and, subject to regulations made by the Department, directing inquiries to be held.

10.
HSENI has specific responsibility under the Order to make adequate arrangements for enforcement of the relevant statutory provisions and has the power to appoint inspectors, whose powers are defined in the Order.

11.
HSENI is the enforcing authority for health and safety in a range of work situations including:


manufacturing

schools and universities


chemical plants

          hospitals and nursing

         homes


construction

disciplined services


transport

district councils


gas supply and distribution

government departments


agriculture

fairgrounds


mines and quarries

12.
The 26 District Councils in Northern Ireland also have a role in promoting key occupational health and safety messages in relation to health and safety at work.  District Councils are responsible for ensuring proper health and safety standards are in place in a range of sectors including retail, catering and leisure and for the provision of information and advice to these sectors.  The Health and Safety (Enforcing Authority) Regulations (Northern Ireland) 1999 (S.R.1999 No.90) set out in detail the respective enforcement responsibilities of both HSENI and the District Councils.

13.
HSENI is required to maintain an Employment Medical Advisory Service which, under the Order, gives advice and information concerning the safeguarding and improvement of the health of persons at work.
14.
Section 75 of the Northern Ireland Act 1998 requires HSENI in carrying out all of its functions, powers and duties relating to Northern Ireland to have due regard to the need to promote equality of opportunity between: -

· persons of different religious belief, political opinion, racial group, age, marital status or sexual orientation;

· men and women generally;

· persons with a disability and persons without; and

· persons with dependants and persons without.

15.
In addition, and without prejudice to these obligations, HSENI in carrying out all of its functions, powers and duties relating to Northern Ireland must have regard to the desirability of promoting good relations between persons of different religious, political and racial groups.

16.
HSENI, as required by Schedule 9 to the Northern Ireland Act 1998, has prepared and published an Equality Scheme setting out how it proposes to fulfil the duties imposed by section 75 of the Act.  Copies of the Equality Scheme are available in print form and a summary will also be available in accessible formats i.e. Braille, large print, disc, audio cassette or in Irish, Ulster Scots or other languages of the minority ethnic communities in Northern Ireland on request from: 

Lorna Brown

Health and Safety Executive for Northern Ireland

Services Division

83 Ladas Drive

Belfast BT6 9FR

Tel:028 9024 3249 Textphone: 028 9054 6896     
Fax: 028 9023 5383

e-mail: lorna.brown@detini.gov.uk


The Equality Scheme can also be accessed on HSENI’s website at: www.hseni.gov.uk
17.
Under its Equality Scheme, HSENI is committed to carrying out equality impact assessments on how each of its designated policy areas impact on the promotion of equality of opportunity between the section 75 groups and on the promotion of good relations between people of different religious belief, political opinion or  racial group. 

18.
A timetable for carrying out these assessments is contained in Annex D of the Equality Scheme.  The timetable for policy reviews has been drawn up on the basis of:-

· relevance to social need;

· effect on people’s daily lives;

· effect on economic, social and human rights; and

· scale of expenditure incurred by the policy.

19. Taking account of these factors, it was decided that the third of HSENI’s policies to be subjected to the equality impact assessment process would be the promotion of key occupational health and safety messages and themes to targeted sectors and groups.
20.
The aim of this policy is to ensure that key occupational health and safety messages and themes are promoted to relevant sectors and groups who may be involved in, or concerned with health and safety at work in Northern Ireland.  This is recognised as a core activity of HSENI, and is further evident in the routine visits made by HSENI Inspectors, who also help promote key health and safety messages on an individual basis to their customers.  It is intended that this policy will assist in improving knowledge of legal and practical occupational health and safety issues and assist in the overall improvement of workplace health and safety standards in Northern Ireland.

21.
In promoting key occupational health and safety messages and themes, HSENI aims to deliver practical and informative events that are in line with operational priorities and take clear account of customers’ needs, the majority of which are held in conjunction with a suitable partnering organisation.  In developing its event’s service, HSENI is committed to a quality-focussed approach, which continually reviews the method of promotion based on the feedback of its target audiences.  HSENI’s website and press office function also serve as another effective mechanism for supporting the event or for promoting specific key messages, for example the European Week of Safety and Health, and the need for active participation, is extensively publicised through the media and the website.

22.
HSENI has a staff of 93 employees, the majority of whom are based at headquarters located at 83 Ladas Drive, Belfast.  However, an increasing number of staff are out-stationed throughout Northern Ireland, with offices in Belfast City Centre, Omagh and Enniskillen.  HSENI has an Executive Board consisting of 10 members which are representative of its social partners viz employers, trade unions and District Councils.  The organisation is structured into three general Divisions comprising of Compliance Division, Services Division and Support Division. All three divisions are involved in the promotion of key occupational health and safety messages, delivered through a comprehensive event programme and on a daily basis through their work in the field.  The functions of event management, website maintenance and press office come under the remit of the Information and Advisory Services Group.

23.
The diversity of HSENI’s customer base, and its individual needs, is recognised as an integral part of the development of its programme of promotional activities.  Target audiences, and hence customer needs may be driven from a sectoral basis eg the construction sector, or they may take account of special groups such as children at risk from work activities on construction sites or on the farm eg Be aware kids – Child Safety on Farms Campaign. 

24.
The customer base for HSENI promotional activities includes people who are directly involved in workplace safety such as employers, employees, employer representative groups, safety professionals, safety representatives and trade unions to broader customer areas such as students and members of the public.  The subject of workplace health and safety is also very diverse and the provision of key messages through events, news releases and the website includes work sector specific issues (eg construction safety, agriculture safety etc) and general information applicable to all work environments (eg requirements of legislation, etc).  In promoting key occupational health and safety messages, account is taken of both customer needs and also subject content, these are identified in the Operating Plan as priority areas.

25.
Priority areas are those issues which are believed to be responsible for disproportionate numbers of cases of ill health and injury:-


musculoskeletal disorders;


stress;


falls from height;


transport at work; and


slips and trips.

26.
HSENI use a range of different methods for promoting key occupational health and safety messages, which includes:-


Conferences


Seminars


Workshops


Launches of new initiatives or products


Participation in externally organised events


Speaking engagements


Exhibitions


News releases/press articles


HSENI’s website


This genesis of the promotional programme is the development of the Operating Plan, which allows key messages, based on identified priority areas, to be effectively targeted through a planned programme.  This programme is tailored, where possible, to work alongside the inspection programme eg Farm Safety Awareness Days and inspection initiatives such as the Quarry Blitz, and takes account of which promotional method(s) should be used to best ensure that key workplace messages are effectively targeted. 

27.
Comprehensive supporting information is included with many if not all events that HSENI is involved in.  It can be provided in a wide range of formats including leaflets, PowerPoint handouts and CD Roms.  Key information can be provided in other accessible formats upon request. The information serves to further support the key messages delivered through the event itself.  


28.
An evaluation report is prepared for all HSENI hosted events.  This provides the organisation with invaluable information on customers’ needs, which is used to help shape the future events that target key health and safety messages to HSENI’s wide customer base.

3.
Data Collection and Consultation

29.
This Equality Impact Assessment has been completed using available qualitative and quantitative information.  HSENI has been able to consider data from the 2001 Census and the Northern Ireland Labour Force Survey, Autumn 2004 for quantitative data relating to general employment in Northern Ireland.  Consideration was also given to data routinely collected by HSENI under the Reporting of Injuries, Diseases and Dangerous Occurrences Regulations (Northern Ireland) 1997. Unfortunately data from these sources whilst providing some information has been limited in use when considering all Section 75 Groups.

30.
Qualitative data was obtained by informal discussions with HSENI staff and other groups, which has helped shape the recommendations for improvement found in Section 6.


4.
Key Findings
31.
An assessment of the impact of HSENI’s promotion of key occupational messages and themes on the equality of opportunity duty in respect of the nine section 75 groups has been carried out and this assessment is set out below.

Religious Belief

32.
Quantitative and qualitative data on the religious belief of HSENI customers is not available.

33.
Traditionally events, aimed at targeting key health and safety measures, have been located in the greater Belfast area where the majority of attendees would have been based.  This may have resulted in events being held in an area of Belfast that had a particular religious bias and maybe perceived to affect the promotion of equality of opportunity in relation to religious belief.  However within the last 5 years there has been an increasing recognition of the need for improved regional accessibility to HSENI events and hence improved equality of opportunity in terms of religious belief.  This has resulted in the delivery of events throughout Northern Ireland.  An example of this is the annual Spring Conference, which has been held on the following areas, Armagh, Londonderry, Antrim and in May 2005 in Enniskillen. 


34.
The provision of key health and safety messages through HSENI’s website provides for a “neutral” environment for receipt of this information.

35.
Equality of opportunity on religious belief has also been addressed through the issue of news releases and associated issue of publicity photographs.   These are issued to all three Belfast daily papers ie the Belfast Telegraph, The Irish News and The Newsletter, ensuring that all sections of the community have an equal opportunity to receive key targeted health and safety messages based on what may be perceived to be a religious bias towards a particular newspaper.  The news releases are also issued on a geographical basis to take further account of accessibility to the key messages and themes.

36.
Libraries within Northern Ireland, despite a location that may have a particular religious bias, are perceived as being a “neutral” environment.  HSENI is currently working with the Library Boards to determine how health and safety messages can be effectively targeted to sectors and groups, within an environment that promotes equality of opportunity in areas of differing religious belief.

37.
Despite any possible perception in relation to the location of events, HSENI has no reason to believe that there is any adverse differential impact on HSENI customers with differing religious belief in the promotion of key health and safety messages and is making every effort to ensure improved regional accessibility to events.


Political Opinion

38.
No quantitative or qualitative data is available on the political persuasion of HSENI customers in Northern Ireland.  HSENI promotes the importance of key occupational health and safety messages to all customers regardless of political opinion or work sector associated or perceived to be associated with any political persuasion.

39.
HSENI has no reason to believe that there is any adverse differential impact on HSENI customers with differing political opinion in the promotion of key health and safety messages.


Racial Group

40.
There is no quantitative data available on the number of HSENI customers from each racial group attending promotional events.

41.
HSENI, through their information and advice centre, at 83 Ladas Drive, have available a limited range of information on key health and safety themes in ethnic language formats.  Produced by the HSE in Great Britain, these are available for customers in Northern Ireland in the following formats: -

· gas safety (Urdu, Punjabi, Hindi, Bengali and Gujerati)

· health and safety information for employees (Urdu, Punjabi, Hindi, Bengali and Gujerati)

· health and safety in clothing factories (Bengali, Gujarati, Hindi, Punjabi, Turkish, Urdu and Vietnamese).  

· fire safety in small textile factories – a brief guide for employers (Bengali, Gujarati, Hindi, Punjabi, Turkish, Urdu and Vietnamese). 

· Health and safety in catering (Cantonese).

42.
HSENI is aware of significant pockets of ethnic group employment in the catering industry and health services sector.  There is also an increasing trend of migrant working by workers from a range of countries in a number of work sectors such as agriculture, construction, food processing and the hospitality industry.  Many of these workers do not have English as their first language, and HSENI faces new challenges in the delivery of its key health and safety messages to this population.

43.
Data from the 2001 Census would indicate a figure of 15,595 migrants who are either employed or seeking work in Northern Ireland.  However work carried out by the Institute for Conflict Research (published June 2004) would suggest that a figure of 20,000 migrant workers would be more reasonable.  This may in part be attributed to a rapid increase in employment of migrant workers in last three years who are in low-paid work, in unskilled work, in agriculture or in factory based work.  People in these sectors may also be less likely to complete a census form. Part of this research in 2004 indicated that out of the sample population of migrant workers, some 13% stated that they could not speak or read any English. HSENI will continue to determine how best to target key health and safety messages to these groups.  Part of this is likely to involve partnership working and HSENI will actively explore any opportunities for this.

44.
Qualitative data from discussions with staff has indicated that there is little need to date for translation services at events.  However, discussions with inspectors would further support the idea of increasing numbers of workers in Northern Ireland who do not have English as their first language, a group which is difficult to reach in terms of effective promotion of key health and safety messages.  A survey will be undertaken internally to gather information on language requirements linked to particular work sectors within Northern Ireland.  This will help with the gathering of qualitative intelligence referred to in paragraph 43.


45.
HSENI’s website currently contains all documentation in English.  Consideration will therefore be given to providing the leaflets listed in paragraph 41 on HSENI’s website

46.
Although qualitative feedback from staff has not indicated any adverse differential impact on HSENI customers from ethnic minority or migrant workers groups, there is the potential for it to occur and HSENI is undertaking measures to improve the promotion of key health and safety messages to those who are not fluent in English.
  
 
Age

47.
There is no quantitative data available on the age profile of HSENI customers in relation to the promotion of key health and safety messages.  

48.
However age can be a relevant factor when identifying those who are most at risk as a result of work activities. HSENI have identified construction, agriculture and railways as high-risk sectors that pose a risk to the health and safety of children.  Certain hazards have been identified within these sectors eg children may be attracted to playing on building sites, railway tracks or may be tempted to play with dangerous equipment if they live on or visit farms. The agriculture sector also poses a high risk to the elderly population eg retired farmers.

49.
It is essential that key health and safety messages are effectively targeted to young and old alike.  HSENI uses a variety of methods including a children’s section on its website and the direct promotion of health and safety messages on a regular basis to children at school.  Specific campaigns using safety characters e.g. Farmyard Fred and Be aware Bear have been developed in recent years to alert children to the dangers on farms and building sites.    HSENI participates in the Annual Child Week of Safety in the UK that acts as a focal point for the promotion of general safety messages to children. HSENI also launched a “Be Aware Kids – Child Safety Campaign” in June 2004 in partnership with the Ulster Farmers Union.  In the last few months, the campaign has resulted in over 15,000 calendars being distributed to schoolchildren throughout Northern Ireland, highlighting the dangers on farms.  Key messages are further supported through news releases and appropriate press articles.

50.
Informal feedback to date has indicated that the Child Safety on Farms Campaign has been well received and the actions taken by HSENI in relation to communicating health and safety messages to children are viewed positively.

51.
Any initiative carried out by HSENI in relation to child safety is designed to have a positive impact on child safety and well being.  The same can be said of targeted messages to the elderly population in the agriculture sector.  HSENI have no reason to believe that there is any adverse differential impact on children or any other age group in the delivery of this service.


Marital Status

52.
There is no quantitative or qualitative data available on the marital status of HSENI customers involved in the promotion of key occupational health and safety messages and themes.

53.
HSENI have no reason to believe that there is any adverse differential impact on customers of differing marital status in the promotion of key occupational health and safety messages and themes.


Sexual Orientation

54.
There is no quantitative or qualitative data available on the sexual orientation of customers involved in the promotion of key occupational health and safety messages and themes.

55.
HSENI have no reason to believe that there is any adverse differential impact on customers of differing sexual orientation in the promotion of key occupational health and safety messages and themes.


Gender
56.
According to the Northern Ireland Labour Force Survey Autumn 2004, the total number in employment in Autumn 2004 was 727,000. This comprises of 398,000 males (55%) and 329,000 females (45%). In promoting key occupational health and safety messages and themes, HSENI provides its services to all customers regardless of gender.
57.
In seeking to improve health and safety at work standards in Northern Ireland, HSENI have currently prioritised their activities in the construction, agriculture and quarry sectors. These sectors have been identified as the highest risk sectors for serious injury/fatalities in Northern Ireland and are also recognised as being male dominated.  Whilst there is recognition of bias of gender in these industries, HSENI prioritises its activities according to the health and safety performance of all work sectors and the greatest perceived areas of risk.

58.
In promoting information on all aspects of occupational health and safety, gender specific occupational risks have been recognised within certain industries. HSENI takes account of this when developing its promotional programme and when a need has been identified, for example due to a change in legislation or seasonal variation of activities in agriculture, the risks will be included in an appropriate promotional format e.g. the issue of news releases highlighting the dangers of during lambing, specifically targeted at women of childbearing age. 

59.
Promoting key occupational messages and themes by HSENI is designed to have a positive impact on all aspects of occupational safety including gender specific risks where these have been recognised. There is no reason to believe that there is any adverse differential impact on customers of different genders in the promotion of key occupational health and safety messages and themes. 


Disability

60.
Quantitative data is not available on the number of HSENI customers with a disability.  Although the Autumn 2004 NI Labour Force Survey would indicate that 11% of Northern Ireland’s working population have a current disability as covered by the 1995 Disability Discrimination or a work-limiting disability.  Disability includes physical disability, sensory disability, mental illness or learning disability as defined in Sections 1 and 2 of, and Schedules 1 and 2 to, the Disability Discrimination Act (DDA) 1995.  In promoting equality of opportunity, HSENI adheres to the relevant provisions of the Disability Discrimination Act 1995 and has revised its services in response to part 3 of the Act which came into force in October 2004.

61.
Qualitative feedback from staff has indicated that customers with a disability, particularly those who are blind or partially sighted and deaf or hard of hearing, might potentially experience communication difficulties when attending events.

62.
In the planning and organisation of events, careful consideration is always given to the physical attributes of the proposed venue, in terms of its accessibility and facilities for people with a disability.  Clear signage is also provided on the day, which is especially important to those who are deaf or hard of hearing.  All members of staff involved in event management are aware of these requirements.

63.
HSENI has therefore revised its invitation format to include a section for delegates with special needs, this includes seeking information on dietary needs and physical needs such as a loop system, speed text or sign interpreter.  From this information HSENI is able to make reasonable provision for those customer’s needs at the event.  Invitations to events will all be issued with HSENI’s textphone number so that those who are deaf or hard of hearing can contact us using this if desired.  The textphone is located in the event management section of the Information and Advisory Services Group.  Booking forms can be completed over the telephone if necessary for those who are blind or partially sighted.  Invitations will be revised over coming months to ensure that other needs such as physical access and car parking for those with limited mobility are catered for. 

64.
In promoting key occupational health and safety messages, HSENI will consider the need to provide assistance for delegates with learning disabilities attending events.  Information and Advisory Services Group Staff are able to assist those with a learning disability to complete booking forms via the telephone if required.


65.
HSENI is aware of the need to make its website accessible to people with disabilities.  In order to achieve this, the website has been “Bobby” approved and complies with WC3 (World Wide Web Consortium) html guidelines.  HSENI is also mindful that any future plans to develop the website must take account of accessibility issues for people with disabilities and accordingly any future developments will meet the requirements of NICS’s guidelines on website accessibility for people with disabilities.

66.
There is therefore some evidence to indicate the possibility an adverse differential impact on customers with a disability.  HSENI recognises the importance of ensuring that its service is available to all and a number of measures have already been introduced to help achieve this.  HSENI will continue to seek to improve service delivery in this area (see Section 6). 


Dependants

67.
There is no quantitative or qualitative data available on HSENI customers with dependants and those customers without dependants.

68.
HSENI have no reason to believe that there is any adverse impact on customers who have dependants or customers without dependants in the promotion of key occupational messages and themes.

5. Promotion of Good Relations
69.
HSENI is very conscious of its statutory duty in carrying out all of its functions, powers and duties to have regard to the desirability of promoting good relations between persons of different religious belief, political opinion and racial group.  HSENI has sought to do this in relation to children from different religious backgrounds.  Events connected with Child Safety have involved inviting children from protestant and catholic schools to take part eg Safety Sam presentations in shopping centres and the launch of the Child Safety Campaign at Ballydevitt Farm.  HSENI will continue to explore opportunities to promote good relations between different persons of different religious belief, political opinion and racial group.

6.
Conclusions
70.
The aim of this Equality Impact Assessment is to determine if a differential impact exists on any of the section 75 groups and whether this differential impact is adverse.  HSENI has concluded that some improvements are necessary in how it promotes key occupational health and safety messages to targeted sectors and groups.

71.
HSENI will undertake a programme of measures to improve customer services and, where possible, address adverse impacts across the section 75 groups.  Further to the consultation exercise with HSENI staff and discussions with other groups on how the promotion of key occupational health and safety messages and themes by HSENI could be improved, a number of actions have been identified and these are shown below.


· HSENI has already taken account of the need for regional accessibility to events and will continue to do so as part of the planning process for the event programme, thereby improving equality of opportunity for those of differing religious groups (ongoing).


· HSENI will continue to work with the Education and Library Boards to determine how best to target key occupational health and safety messages within the perceived neutrality of a library (ongoing).

· Detailed information on ethnic minority groups and migrant workers is extremely limited, HSENI will therefore try to improve its intelligence in this area via conducting an internal survey of HSENI inspectors to record their experience of the range and needs of migrant workers observed from inspection activities (target date December 2005).


· HSENI currently stocks a number of health and safety information leaflets in various languages obtained from HSE(GB).  Consideration will be given to turning these into pdf documents for inclusion on HSENI’s website (target date March 2006).  HSENI will also continue to monitor the needs of its customers who speak little or no English and consider the need to produce key health & safety documentation in their own language.  

· HSENI has already taken account of the potential for accessibility and communication difficulties for people with disabilities at events.  However because of the dynamic nature of event management, this will be dealt with on an ongoing basis.  Special requirements will be identified and acted upon in light of the information provided on the event booking form and at the venue booking stage.  Invitations have already been revised and will continue to be to ensure that other needs such as physical access and car parking are catered for (ongoing).

· If required, HSENI will provide an assisted service for the completion of booking forms over the phone for those with identified special needs eg for those who are blind or partially sighted or have a learning disability (ongoing)


· All Information and Advice Staff will undergo (refresher) training in the use of the textphone and how best to provide assisted service to customers with a disability (target date December 2005);

· HSENI will ensure that any future development of its website will take account of any access issues that may result for customers with disabilities (ongoing).

· HSENI will continue to explore opportunities for promoting good relations between people of different religious groups (ongoing).
7.
Monitoring Arrangements

72.
The impact on equality of opportunity in relation to section 75 groups will be monitored on an ongoing basis.  Monitoring arrangements will include customer feedback, analysis of any complaints and a review of progress against plans. Monitoring exercises will also consider the equality implications of any changes in the way key occupational safety messages and themes are promoted to targeted sectors and groups.


73.
It has not been HSENI’s practice to collect data on the effect of the promotion of key occupational health and safety messages by persons from section 75 groups.  In future, HSENI will attempt to collect as much data as possible across the nine section 75 groups.   Where data on the uptake of our services by members of section 75 groups cannot be identified, HSENI will endeavour to identify alternative indicators to demonstrate that its services are easily available for all persons in Northern Ireland. 

8.
Publication of Equality Impact Assessment
74.
A copy of this Equality Impact Assessment is available in printed format.  An executive summary will also be made available in accessible formats i.e. Braille, large print, disc, audio cassette or in Irish, Ulster Scots or other languages of the minority ethnic communities in Northern Ireland upon request from HSENI’s Services Division (see paragraph 16 for details).

75.
This Equality Impact Assessment can also be found on the HSENI website at: www.hseni.gov.uk
76.
The publication of this Equality Impact Assessment has been drawn to the attention of the public by advertisements in the three Belfast daily newspapers and the North West edition of the Belfast Telegraph.

9.
Consultation
77.
This Equality Impact Assessment has been brought to the attention of all the groups and individuals listed in the Appendix for comment.  The consultation period will last twelve weeks.  This list of consultees is not intended to be exhaustive.  

APPENDIX (Consultation List)

Age Concern 

Alliance Party of Northern Ireland

Amalgamated Engineering & Electrical Union

Amalgamated Transport & General Workers Union 

AMICUS

Antrim Borough Council

Antrim Enterprise Agency

Archbishop of Armagh and Primate of All Ireland

Ards Borough Council

Ards Business Centre

Argyle Business Centre

Armagh Business Centre

Armagh City & District Council

Association of Chief Officers of Voluntary Organisations

Association of Independent Advice Centres

Association of Teachers & Lecturers

Association of University Teachers.

Bahai Office for Northern Ireland

Bakers, Food and Allied Workers Union

Ballymena Borough Council

Ballymena Business Development Centre Ltd

Ballymoney Borough Council

Banbridge District Council

Banbridge Enterprise Centre

Bar Council c/o Royal Courts of Justice

Barnardos

Belcoo Enterprise Ltd

Belfast Centre for the Unemployed

Belfast City Centre Management

Bedfast Hebrew Congregation

Belfast Traveller Education & Development Group

Blind Centre (Northern Ireland)

British Deaf Association (Northern Ireland)

Brookfield Business Centre Ltd

Bryson House

Business in the Community

Cara Friend

Carrickfergus Borough Council

Carrickfergus Enterprise Agency Ltd

Carers’ National Association (Northern Ireland)

Castlederg & District Enterprise Co Ltd

Castlereagh Borough Council

Castlereagh Enterprises Ltd

Cedar Foundation

Chief Executives Forum

Child Care Northern Ireland

Child Poverty Action Group

Children’s Law Centre

Chinese Chamber of Commerce

Chinese Welfare Association

Christian Action Research & Education (CARE)

Church of Ireland

Coalisland & District Development Association

Coalition on Sexual Orientation (CoSo)

Coleraine Borough Council

Coleraine Enterprise Agency

Committee on the Administration of Justice

Communication Workers’ Union

Community Dialogue

Community Relations Council

Community Relations Training/Learning Consortium

Confederation of British Industry (Northern Ireland)

CONNECT

Construction Employers’ Federation

Construction Industry Training Board

Cookstown District Council

Cookstown Enterprise Centre Ltd

Co-Operation Ireland

Counteract

Craigavon Borough Council

Craigavon Industrial Development Org Ltd

Creggan Enterprises Ltd

Democratic Left

Derry City Council

Derry Well Woman

Development Department

Disability Action

District Councils

Democratic Unionist Party

Down District Council

Down’s Syndrome Association

Dungannon Enterprise Centre Ltd

Dungannon & South Tyrone Borough Council

East Belfast Community Development Agency

East Belfast Enterprise Park

Employers’ Forum on Disability

Engineering Employers’ Federation

Engineering Training Council

Engineers and Manager Association (EMA)

Enterprise Northern Ireland

Enterprise Ulster

Equality Commission

Equality Forum NI

Eurocentre West Ltd

Falls Community Council

Farset Enterprise Park

Federation of Small Businesses

Fermanagh District Council

Fermanagh Enterprise Ltd

Fermanagh Women’s Network

Fire Brigade’s Union

Forum for Community Work NI

Foyle Women’s Information Network

FAP NI (formerly Family Planning Association)

Gingerbread Northern Ireland

Glenwood Enterprises Ltd

GMB

Graphical Paper and Media Union

Greater Belfast Community Network

Greater East Belfast Partnership Board

Greater Shankill Partnership

Green Party

Head of the Civil Service

Health and Environmental Services Department

Help the Aged

Incore Conflict Resolutions Ltd

Indian Community Centre

Institute of Directors

Institute of Management

Institute of Professionals, Managers & Specialists (IPMS)

Irish Bank Officials’ Association

Irish National Teachers’ Organisation

Keady Business Centre Ltd

Kesh Development Assoc Charitable Trust

Knitwear, Footwear & Apparel Trades

Labour

Larne Borough Council

Larne Enterprise Development Co Ltd

Larne Development Forum

Larne District Partnership Board

Law Centre (NI)

Limavady Borough Council

Lisburn Borough Council

Lisburn Enterprise Organisation Ltd

Local Strategy Partnership

Lurgan Council for Voluntary Action

Magherafelt District Council

Magherafelt Womens Group

Mallusk Enterprise Park

MENCAP

Methodist Church in Ireland

Moyle District Council

Moyle Enterprise Co Ltd

MLAs, MPs, and MEPs

Mr M Curran

Mr T Dick

Multi-Cultural Resource Centre

National Association of Schoolmasters/Union of Women Teachers

National Association of Teachers in Further & Higher Education

National Energy Action Charity

National Union of Journalists

National Union of Rail, Maritime & Transport Workers

National Union of Students/Union of Students in Ireland

New Social Economy Agency (NI)

Newry & Mourne District Council

Newry & Mourne Enterprise Agency

Newry & Mourne Senior Citizens Consortium

Newry & Mourne Women

Newtownabbey Borough Council

Newtownabbey Senior Citizens Forum

NI-CO (Northern Ireland Public Sector Enterprises Ltd)

North Belfast Partnership Board

North City Business Centre Ltd

North Down Borough Council

North Down Dev Organisation Ltd

North West Community Network

North West Forum of People with Disabilities

Northern Ireland African Cultural Centre

Northern Ireland Agricultural Producers’ Association

Northern Ireland Anti-Poverty Network

Northern Ireland Assembly members

Northern Ireland Association for Mental Health

Northern Ireland Association for the Care & Resettlement of Offenders

Northern Ireland Association of Citizens’ Advice Bureaux

Northern Ireland Centre for Competitiveness

Northern Ireland Chamber of Commerce & Industry

Northern Ireland Chamber of Trade

Northern Ireland Committee/Irish Congress of Trade Unions

Northern Ireland Council for Ethnic Minorities

Northern Ireland Council for Voluntary Action

Northern Ireland Economic Council

Northern Ireland Economic Research Centre

Northern Ireland Energy Authority

Northern Ireland Gay Rights Association

Northern Ireland Human Rights Commission

Northern Ireland Islamic Centre

Northern Ireland Occupational Health & Safety Group

Northern Ireland Partnership Board

Northern Ireland Public Service Alliance

Northern Ireland Statistics and Research Agency (NISRA)

Northern Ireland Unionist Party

Northern Ireland Women’s Aid Federation

Northern Ireland Women’s Coalition

Northern Ireland Women’s European Platform

Northern Ireland Volunteer Development Agency

Northern Ireland Voluntary Trust

North West Community Network

NSPCC

Omagh District Council

Omagh Enterprise Co Ltd

Omagh Women’s Area Network

Ormeau Enterprises Ltd

Organisation for the Unemployed Northern Ireland

Parents Professionals and Autism

POBAL

Presbyterian Church in Ireland

Press for Change

Prince’s Youth Business Trust

Progressive Unionist Party

Public Commerce Services Union (PCS)

Queens University

Relate

Roe Valley Enterprises Ltd

Roman Catholic Church

Roslea Enterprises Ltd

Royal National Institute for Deaf People

Royal National Institute for the Blind

Rural Community Network

Rural Development Council

Save the Children

SDLP

Sense NI

Services Industrial Professional Technical Union

Sikh Cultural Centre

Sinn Fein

Society of Occupational Medicine

South Belfast Partnership Board

South West Fermanagh Dev Organisation Ltd

Sperrin Lakeland Senior Citizens Consortium

Staff Commission for Education and Library Boards

STEP

Strabane District Council

Strabane Industrial Properties Ltd

Townsend Enterprise Park

The Guide Dogs for the Blind Association

The Local Government Staff Commission for NI (LGSC)

The Most Reverend Bishop Walsh

The Women’s Centre

The Workers Party

Training for Women Network Ltd

Transport Salaried Staffs Association

Transport Training Services Limited

Traveller Movement (Northern Ireland)

Ulster Democratic Party

UK Unionist Party

Ulster Farmers’ Union

Ulster Scots Heritage Council

Ulster Teachers’ Union

Ulster Unionist Party

Union of Construction, Allied Trades & Technicians

Union of Shop, Distributive & Allied Workers

UNISON

University of Ulster at Coleraine

West Belfast Development Trust

West Belfast Economic Forum

West Belfast Partnership Board

WestLink Enterprise

Women Together for Peace

Women’s Forum

Women’s Information Group

Women’s Resource & Development Agency

Women’s Support Network

Women’s Training, Enterprise and Childcare

Youth Action Northern Ireland Gender Equality Unit

Youth Council for Northern Ireland

